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Hollywood twins Mary-Kate
and Ashley Olsen have
disgusted fans by advertising
fast food franchise
McDonald’s – two months
after Mary-Kate checked out
of rehabilitation for the eating
disorder anorexia. The duo
appear on posters for the
French division of
McDonald’s, promoting
burgers and chips. Images of
the the campaign can be
found at mcdonalds.com.
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Tip of the day
McGuigan Simeon (MGW)
Buy: While the market waits for turnaround at
Southcorp and Foster’s it could be argued that
MGW’s result – the best of the wine sector –
has gone largely unnoticed. Its profit is up 25
per cent and its final dividend is 13.75c.

– Albert Landman, Tricom Equities

HIP POCKET

Leave work early. Call ANZ on 1800 641 593

DOW JONES �3.40 to 10,318.16

NASDAQ �5.02 to 1915.40

FTSE �12.90 to 4545.60

Your Australian dollar buys

US 70.20c

EURO 56.06c

POUND 38.36p

� SKILLED WORKERS

Industry
shortage
worsens
One in two companies is strug-
gling to find skilled workers as a
national shortage of manufac-
turing skills worsens, an Aus-
tralian Industry Group report
has found.

The report found a national
shortage of up to 21,000 skilled
positions, with 21.8 vacancies
per 100 workers.

If all these positions were
filled it would have increased
the number of new manufac-
turing workers five-fold in 12
months, the report said.

One in two companies sur-
veyed reported difficulty in ob-
taining skilled labour, with
about one-third of respondents
saying there were no applicants
to fill advertised positions.

One-third cited applicants
lacking qualifications and one-
third said applicants had inap-
propriate skills and experience.

AI Group chief executive
Heather Ridout said skills
shortages were costly and
wasteful and undermined the
competitiveness of industry.

‘‘If Australia is to compete
effectively in what are expected
to be more difficult economic
times ahead, it is clear that
federal and state governments

and business need to work
together to address the skills
gap,’’ Ridout said.

The study surveyed 760 com-
panies representing a quarter
of all industry activity, with a
combined annual turnover of
$50 billion.

Australia faces a skills crisis
over the next five years, with
part of the existing workforce
retiring and insufficient new
tradespeople to fill the gap.

Queensland had the largest
skills shortage, followed by
NSW and Victoria, in chemical,
petroleum and coal products,
transport equipment, machi-
nery and equipment industries.

Each industry had a short-
age of 3000 positions, the re-
port said. Eighty-six per cent of
firms rated skills enhancement
as very important to the busi-
ness competitiveness.

Almost 60 per cent said they
would focus on retaining existing
staff to address the shortage,
spending an average $650 each
year on training employees.

Although the take-up rate of
apprentices was on the rise,
less than 10 per cent of respon-
dents nominated it as a likely
response to skills shortages.

� ASBESTOS ISSUE

Hardie denies timing out
James Hardie Industries NV
chairman Meredith Hellicar
today denied the building
products company had delib-
erately timed its annual share-
holder meetings for the week
before the findings of an in-
quiry into its asbestos issues
are handed down.

Hellicar said the company
was unable to formally address

issues relating to the NSW
Special Commission of Inquiry.

She denied that today’s
meeting in Sydney and Fri-
day’s annual general meeting
in Amsterdam were deliberate-
ly timed to avoid addressing
the issues.

‘‘We’re required to hold this
meeting in the week prior to
our AGM,’’ Hellicar said.

� MITSUBISHI DEAL

IRC queries
worker deal
Car maker Mitsubishi has
dismissed concerns over a
redundancy package offered
to workers at its Lonsdale
engine plant in South Austra-
lia, which will close next year.

The Industrial Relations
Commission, which must
certify the package, has ex-
pressed concern that two as-
pects fall outside the defini-
t ion of an enterpr ise
bargaining agreement.

The issues centre on the
provision of final health
checks for workers and the
inclusion of details of federal
and state government assis-
tance to help retrenched
workers find employment.

Mitsubishi managing
director Tom Phillips said the
problems were with the word-
ing of the agreement.

� NOT-FOR-PROFIT

Harvard breaks through $20b barrier
Harvard University, the world’s
wealthiest, cracked the
$20 billion barrier this year
with another strong endow-
ment performance by money
managers.

Harvard said yesterday its

endowment earned a 21.1 per
cent return during the fiscal
year that ended June 30,
bringing its total value to
$22.6 billion.

The university is considered
the wealthiest not-for-profit

organisation in the world after
the Roman Catholic Church.

The performance beat the
17.1 per cent median for the 25
largest university endow-
ments, Harvard said, citing
preliminary figures.

Luke Martin takes a swig of his own home brew before taking his skills on the road. Picture: BEN SWINNERTON

� AMBER AMBITIONS

Home-brewed beer perfect for party politics
Megan Miller

Welcome to Tupperware-style
parties for blokes where the
beer flows freely.

Bentleigh science teacher
Luke Martin is the self-titled
brewmaster and founder of The
Brew Crew, which teaches the
fine art of home brewing.

Martin was inspired to start
the party business when he
bought a home brew kit in 1990
after his final Year 12 exam.

‘‘The initial motivation was
simple – get drunk cheaply.

‘‘But now I consider myself to
be a beer snob. I refuse to drink
ant beer mass-produced by the
big boys.’’

Martin said home brew con-

tains none of the chemical
additives used by commercial
breweries.

‘‘Our No. 1 objective is to
educate consumers about what
real beer is,’’ he said.

‘‘Commercial beers are pre-
tend. They use chemicals to
achieve what natural ingredi-
ents produce in homebrew.’’

Martin said a slab of home

brew costs only about $8. Host-
ing a party is free, and Martin
supplies different styles of beer,
from Czech pilsener to a classic
Aussie bitter.

‘‘When I show the room how
easy it is to produce great-
tasting and varied beers, the
kits sell themselves,’’ he said.

Call The Brew Crew on
9563 9232 for information.


